
Ridding the world 
of single use plastics, 
one community 
at a time.



A Refillery is a bricks and mortar business
which at its core is a place people come to
refill the products they need to keep
themselves and their homes clean:
detergents, dish soap, hand soap, multi-
purpose cleaners, shampoos, conditioners,
lotions - we have it all. It’s rooted in the idea
that you never throw out another empty jug
of laundry detergent, rather you bring it to us
and refill it with our biodegradable, plant-
based, micro-plastic-free products. All with
ZERO plastic waste.

WHAT IS A REFILLERY?

#savingtheworldoneplasticbottleatatime



Jacquie woke up one day with a wild idea - to open a Refillery.  She
and her husband Andrew had no real experience in retail or what
it meant to be an entrepreneur. They were both busy with their TV
careers - Jacquie is a producer and Andrew, a director. But what
sounded like a far out idea actually made all the sense in the
world. If you really want to make change, you need to stand up
and do something. So that’s what we did …

We had begun going plastic-free in our lives and Jacquie had
already been doing a lot of the research. She knew which products
worked and which didn’t. She knew which suppliers were truly
committed to the cause and which weren’t. Like any great
producer, she’d been asking the right questions all along.

Opening our first Refillery in Creemore in March, 2020 was a move
of both necessity and desperation. We realized that many
Refilleries were not practicing what they preach and were creating
as much plastic waste as they claimed to be saving. As such, we set
out to build a business that is ethical, sustainable and truly as low
waste as possible.

We opened the doors on The Keep Refillery Meaford in May, 2021
and The Keep Refillery Kingston in December, 2021.

ABOUT US - THE FOUNDERS



What sets us apart

We believe knowledge is power. We know our products inside and out and use every opportunity
to educate, inspire and help people make good choices both inside the refillery and out. Our
approach to accountability is to share information that helps people change their way of
consuming. Every decision we make comes with consequence and we spend a lot of time trying
to make the right one! 

Whether their journey is just beginning or is well on its way, we hope when our customers leave
our Refillery they walk away determined to make their own change. Once you know you can't un-
know.

It takes a village! Together, we can make our own change and be responsible for our own future.
We're engaged with our local schools, and want to encourage the younger generation to only
know this way of consuming. We want to create an army of change makers, young and old. Let's
rid the world of single use plastic one community at a time.  These are our parks, our rivers, our
forests. This is our community and WE will take care of it. Imagine if every community had a
plastic-free alternative like a refillery?....the change we could make? Wait for it.

People trust us. We have researched + tested every single product that we sell in our refilleries.
Because we are a "Mission First" operation, we ensure all our products actually work, if they don't,
we run the risk of people not refilling!  We ensure that all our suppliers are responsible for their
containers. When they refill, we refill. We do no accept plastic packaging in any of our deliveries
and for every online order we plant a tree to neutralize our carbon footprint. Our customers know
they can trust us. We CARE.

We practice kindness in everything we do. Our products are always cruelty-free,
ethically made and our mission is to take care of one another and this beautiful
planet we call home.

TRUST that we close the loop

COMMUNITY

EDUCATION + ACCOUNTABILITY

KINDNESS



WHY?

Canada is producing 3,300,000,000 kg
of plastic every year.

The average Canadian household
produces 80 kg of single-use waste
every year.

86% of Canadian plastic waste ends up
in landfills.

Less than 9% of plastic is actually
being recycled.

80% of the litter in the Great Lakes is
plastic.

Nearly 3 million kg of plastic waste is
being generated in Canada EVERY DAY.

Environmentally, things are at a tipping-
point and our Refiller offers a tangible
solution to this global crisis.



At The Keep Refillery, our focus is changing
consumer behaviour. We have realized that once
people start living a plastic-free life, they will
never go back to their old ways of consuming.

We have kept over 60,000 pieces of single-use
plastics out of landfills.

We have successfully changed the consumption
habits of over 5,000 households.

Traditional personal care and cleaning products
are loaded with micro-plastics (used as filler to
increase volume). These micro-plastics pose just
as large a threat as the plastic containers that
hold them. ALL OF OUR PRODUCTS ARE MICRO-
PLASTIC FREE!

OUR IMPACT



The. Future.
While The Keep Refillery was born as a bricks and
mortar business, the future of the company will

be built on three pillars:
 In-Store Shopping:

We currently have three locations (Creemore, Meaford and
Kingston) and will be opening our forth in Toronto in October,
2022. From there, the plan is to franchise and make plastic-
free living available to everyone, everywhere.

Hospitality Wholesale:
The hospitality industry is responsible for 9% of global waste.
We are focused on lowering the barriers to make plastic-free
living accessible to everyone - that includes when they are
away from home. More and more people are looking for
sustainable options when booking hotels. We can put a turn-
key system in place to allow hotels to ditch the plastic.E-Commerce:

The environmental impact of shipping presents a challenge to
our mission-first business. However, we are able to off-set our
carbon footprint by partnering with One Tree Planted. We
plant a tree for each on-line order we ship. 



Nicole Vollebregt - Nicole, a Canadian from Barrie, Ontario is a global marketing executive and leader at the intersection
of Brand and Purpose; creating solutions that generate positive social and environmental impact. She spent more than 20
years with adidas in marketing and strategy leadership roles in Germany and the US, including SVP Global Brand
Marketing. She launched numerous initiatives, helping shape the brand into what it is today. In her last role Nicole helmed
a department called Global Purpose to oversee Sustainability, Diversity and Inclusion and Social Impact.

 

BOARD OF ADVISORS
+ INVESTORS

Christine Day - Christine has focused her career on leading disruptive consumer-facing companies. She began her career
at Starbucks (before it was called Starbucks) and spent 20 years helping guide the company from $400,000 in annual
sales to $8 billion. Christine ultimately helmed the coffee giant's Asia Pacific group. She went on to become CEO of
Lululemon from 2008-2013 where she led a global expansion that saw sales grow 350% and shares appreciated more
than 400%. She currently serves as the CEO of The House of LR&C. A sustainable fashion brand she co-founded with
Russell + Ciara Wilson.

Marketing and Strategy
 

Franchise + Expansion 

Supply Chain + Scalability
 

Paul Hollands - During his 37-year career at A&W, Paul led the company through unprecedented growth. He was named
COO in 2002 which coincided with the company's IPO. In 2005 he took over as CEO, a position he held until 2018. He still
serves as Chairman for the company. Paul's disruptive approach to ethically sourced products and biodegradable
packaging revolutionized the brand and A&W became the second largest hamburger chain in Canada. Paul is one of the
world's preeminent experts on franchising and expansion.


